
THE POWER OF WRITTEN 

COMMUNICATION

Edel Clancy

1st June 2017



1. Understanding  corporate culture 

2. Role of communication in corporate strategy

3. Visual communication supporting written 
communication

4. Digital/social communication

5. How to better prepare graduates for corporate life

Today’s Agenda 



Musgrave 

Who we are



We feed one 

in three 

people on 

the island of 

Ireland



We employ 45,000 

people, 35,000 here in 

Ireland making us the  

largest private sector 

employer 



140 year old family 

business



The Musgrave logo

Musgrave logo 

origins

https://youtu.be/YI2oUQGsM_s


Understanding 

Corporate Culture 





“Your brand is what other 

people say about you 

when you're not in the room.” 



Vision Values

Management controlsBusiness processes

Training and recruitment

Beliefs and personality
Employee communication

Clear brand strategy

Methods of rewards
Sense of purpose

Shared sense of fate

Names
Visual identity

3D - environments
Product / Services External communications

Staff Behaviours

Governance



Our Values 



Communication in 

Corporate 

Strategy



Delivering the Brand Strategy

Products and 

Services
Behaviours

Communications Environment

BRAND





Visual communication supporting 

written communication







Digital/social
communication



LinkedIn 

Currently 11,800 followers

Twitter 

Currently 1,030 followers

We’ll be rebranding the 
graduate website for September







Brave  

Warm  

Clear

We are down to earth

We are friendly and genuine in our  
tone, and we speak from the heart.
We are a values-driven, family business,  
and we give credit where it’s due.

We are experts

We are leaders, and we project that 
presence with our words. We are bold, 
we speak with authority and we are 
serious about quality.

We are authentic

We are a business with principle. We 
are honest and fair, and we are tough  
negotiators. We are straight-talking,
real  people; we use everyday
language.

Principles



Preparing for the 

corporate world



1. Quickly find out the preferred communication method in your team 
and business e.g. is it IM, email, face-to-face, etc.

2. understand the organisation’s guidelines on email 

3. Understand the brand guidelines on communications especially if 
dealing with external customers. 

4. Embrace brevity and clarity in your written communications

1. use bullet points and tables if appropriate to present data 
clearly. 

5. Use a spelling and grammar check!

6. Add any company specific acronyms or words to the dictionary e.g. 
SuperValu is not spelled Supervalue!

7. Embrace collaboration 

Preparing for Writing in a Corporate World



Enactus



Questions? 


